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Usability Testing 
Report
This report presents the findings from the Usability Testing phase 

conducted for the ShopNOSCO B2B Platform. The goal was to evaluate 

the platform's ease of use, identify usability issues, and gather feedback 

from end-users to inform final design adjustments.
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Executive Summary
During the usability testing of the ShopNOSCO B2B platform, user 
opinions were mixed regarding the product's readiness and value in 
its current form. Four users responded very positively, expressing 
enthusiasm to start using the tool immediately and share it with their 
teams. However, one user felt that he would prefer to wait for further 
development and to see the direction in which the product evolves 
before fully committing to its use.

Most tasks were completed successfully by users without 
significant issues. However, the following areas proved to be the 
most challenging:

- My Profile Page 
- Feedback Flow 
- My Cart Page

80% 90%
Participants 
completed all 
the tasks.

85%
Participants loved 
the redesign of 
website

Had problem 
deleting items 
on cart page



Key Insights

8 Negative Insights
Defined problems divided 
into three categories: 
Crucial, Major, and Minor.

3 Neutral Insights
Ideas and suggestions 
made by test participants 

11 Positive Insights
All the positive feedback 
from the users



Severity

Recommendations

Crucial

Type

Negative

Accessibility
Many users mentioned that the link in the return 
policy should be clickable and highlighted on the 
checkout page.

� Highlight links on the return policy pop-up on the 
checkout page.

Insight #1



Severity

Recommendations

Crucial

Type

Negative

Save and Cancel 
User Mentioned that the information is editable before 
clicking edit button also when they type in the name 
and lastname field then clicks on the cancel button, 
the information inserted is not reverted back to the 
original information.

� Information should be only editable if we click on edit 
button.

� When we hit the cancel button, the original 
information should be displayed.

Insight #2



Severity

Recommendations

Crucial

Type

Negative

Delivery Date
User were able to select the previous date before the 
mentioned delivery date.

� If the delivery date is July 12, 2025, the user should not 
be allowed to select the previous month. The calendar 
should be disabled for the previous month.

Insight #3



Severity

Recommendations

Crucial

Type

Negative

Order Status
Many users were confused in order status dropdown 
status like complete, closed, delivered.

� Keep only single status which has the same meaning, 
e.g status like complete, closed, delivered.

Insight #4



Severity

Recommendations

Crucial

Type

Negative

Status Message
When the expedite date is saved on the checkout 
page, a cart removal error is displayed.

� Correct status message should be displayed.

Insight #5



Severity

Recommendations

Major

Type

Negative

Accessibility
Many users were getting irritated with per page 
filter option as they were losing track of product 
they were looking/ filtered out.

� Remove the functionality.

Insight #6



Severity

Recommendations

Major

Type

Negative

Feedback Form
User mentioned to improve the flow and add 
fields with respect to message 

� Create separate feedback section for ratings and 
message for website feedback.

Insight #7



Severity

Recommendations

Minor

Type

Negative

Accessibility
Shopping cart link should be highlighted.

� Add link to shopping cart text.

Insight #8



Key Insights

8 Negative Insights
Defined problems divided 
into three categories: 
Crucial, Major, and Minor.

3 Neutral Insights
Ideas and suggestions 
made by test participants 

11 Positive Insights
All the positive feedback 
from the users



Recommendations

Type

Neutral

Iconography
Users mentioned it would be helpful if the reorder 
icon is changed

� Think about creating icon which resembles with 
cart and reorder.

Insight #1



Type

Neutral

Recommendations

Accessibility
User requested, on the checkout page, in the 
holding order policy, the first point in double 
quotes should be highlighted in bold.

� Make important points highlighted in bold. 

Insight #2



Type

Neutral

Recommendations

Search Bar
User requested, in the search bar field cancel 
search icon display position to put outside of 
input field.

� Show cancel icon only when user search something.

Insight #3



Key Insights

8 Negative Insights
Defined problems divided 
into three categories: 
Crucial, Major, and Minor.

3 Neutral Insights
Ideas and suggestions 
made by test participants 

11 Positive Insights
All the positive feedback 
from the users



Type

Positive

Header and Menu
User liked the categorization of menu and 
design of it.

Insight #1



Type

Positive

Product Listing
Users appreciated very much the possibility of 
quickly getting all the information of product in 
listing details section.

Insight #2



Type

Positive

My Order Page
Users expressed that they loved the new "My Order" 
page design. They particularly appreciated the 
sticky order column throughout the table, as it made 
it easier for them to view and understand all the 
details related to a specific order.

Insight #3



Type

Positive

Order Details Page
Users appreciate the minimal design of the 
Order Details page.

Insight #4



Type

Positive

FAQ
Users loved the categorization of the FAQ section, 
as it made it easy for them to find what they were 
looking for without having to go through all the 
questions.

Insight #5



Type

Positive

Ticket Creation
Users appreciated the design of the "Create 
New Ticket" form, the clear and well-organized 
options made it easy for them to fill out the 
form. The straightforward layout and intuitive 
choices contributed to a smooth and efficient 
user experience.

Insight #6



Type

Positive

Bulk Products
Users liked the interaction we have added on 
bulk add products page on file upload to check 
the status and also get the process.

Insight #7



Type

Positive

My Cart Page
The "My Cart" page provides a concise 
summary of items in the shopping basket, 
including names, images, prices, quantities, 
and subtotals. Users can add or remove items 
and view a summary of total costs, ensuring a 
smooth checkout experience.

Insight #8



Type

Positive

Mini Cart
A quick description of the chosen items is 
provided by the mini cart, which displays 
product names, pictures, costs, and quantities. 
Users may easily update products and check 
out thanks to it.

Insight #9



Product Page
The product page provides detailed 
information about an item, including images, 
descriptions, specifications, Average lead time 
and Transit times of countries. Users can 
select options, check availability, and add the 
product to their cart.

Insight #10

Type

Positive



Checkout Page
The one-step checkout simplifies the 
purchasing process by combining all steps—
shipping, payment, and order review— on a 
single page, ensuring a quick and seamless 
experience for users.

Insight #11

Type

Positive


